THE POWER OF
COMMUNITY
SERVICE

IN BRAND BUILDING, LEAD GENERATION &
TEAM DEVELOPMENT




MISSION + VISION + VALUE STATEMENTS

e Make community service part of your culture and team development efforts.

* Incorporate it into the goals in your Campus Effectiveness/Institutional Assessment Plan outcomes.



SUPPORTING OBJECTIVE o021

e To produce a graduate employment
portfolio which includes: résumé,
third-party certifications, service-
based learning and volunteer
documentation, scholastic and
attendance recognition, certificates
of completion, extra-curricular
activities, sample work products,
and any other documents which
demonstrate learning outcomes
leading to employability in the
student’s career field.



SUPPORTING OBJECTIVE o2

e To introduce and foster the
value of service-based learning
and volunteerism in order to
produce future employees who
meet employers’ expectations
as well as contribute to the
community.




INCORPORATE COMMUNITY SERVICE INTO ALL MAJORS

EVERY CLUB SUPPORTS
EVERY MAJOR HAS ACLUB NON-PROFIT ORGANIZATION(S)
Affiliated with a national/state organization United Way
or

Council on Aging
unique to your institution Food Banks

INSTITUTE OF Ut - K
utism Speaks
AND MANAGEMENT
American Cancer Society
Incorporated into the course curricula ACCOUNTANTS
Pediatric Dental Initiative

Advancing the Profession™
with credit awarded for participation.



DEVELOP STRATEGIC
PARTNERSHIPS

* Workforce Investment Board/JobLink

e County Economic Development
Board

e County Department of Health
Services

e Family Justice Centers (support
services)

e Legal and bilingual services
e Employers
* Media




RECOGNIZE PARTNERS

e Privately
e Publicly
e Multiple touch points

e Engage them in telling your
story



Engage Non-Profits in
Telling Your Story

"Empire College students provide
incredible support of the VITA Program

through the Earn It! Keep It! Save It!
Coalition. Last year Empire College
students prepared 495 tax returns,
returning $853,101 in refunds to our
local communities.”

~Suzanne Yeomans, Income Program Officer,
United Way of the Wine Country

Assign a numeric outcome for the
participation:

S raised; # of student, faculty, staff
volunteers; # of volunteer hours






Engage Employers in
Telling Your Story



https://www.linkedin.com/edu/empire-college-school-of-business-33297

Engage the

Media in
Telling Your Story




TELLYOUR OWN STORY...
consistently and
repeatedly

* News releases
* Website

* Print campaigns
e Radio

* Social media







TELLYOUR OWN STORY...
consistently and
repeatedly

e Measure the different ways

people have heard of your
school and share it

82% referral rate




OVERALL BENEFITS

Develop a motivating purpose Enjoy a more cooperative Connect faculty and staff to Recognition of the difference
for your students, faculty, and college culture community thought leaders your college makes as a
staff community resource and

education asset...
lead generation.



Q& A

THANKYOU

@ RHURD@EMPCOL.EDU — SHURD@EMPCOL.EDU
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